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Computer-Mediated-Communication (CMC) technology such as the Internet has loosened
the constraints of proximity and structure on communication. One specific area of this application 
is the Internet-based learning.  However, these memberships are considerably more blurred than 
these of the physical world. Our purpose is to explore how the group identity dynamics shapes the 
cooperative learning process in virtual groups.
Our preliminary finding suggests the following. In the beginning, the relevant stereotype or 
experience might direct members to import their previous impression into the virtual world 
quickly.  When groups became mature, the members’ bonding was growing up through 
collecting information and engaging teamwork.  Meanwhile, virtual group’s identity was 
salience; members could assign their work by their competence and had a clear communication 
structure.  Thus, while members faced conflicts, group identity guided their members investing 
energy in a directed way and creating a focus to coordinate.  However, attachment pattern 
showed that members do not only maintain the identity of their groups but also presented their
individual identity from group identification process. 
Finally, potential contributions in our study are: first, based on group identity, participants 
gain knowledge and warm support through the social network in cyber space. Second, our study 
could be useful for developing guidelines of managing co-operative learning group in cyber 
space.
Keyword: virtual team, group identity
11. 研究動機與目的
































並支援這群人完成小組目標（Alavi & Keen, 1989; DeSanctis & Gallupe, 1987）。除了這些特
色，電腦通訊系統還能夠提供許多的資訊，提昇群體合作時的工作效率（McGrath & 
Hollingshead, 1993; 1994）。相對於實體世界溝通的方式(Face-To-Face)，電腦通訊提供的資


















影響。又例如：在 Klsbach 與 Kramer (1996)的研究中也提到, 組織成員會依照對於群組的
認同感而做出決策。而 Hatch 與 Hchultz (1997)的研究, 則指出群組認同有助於組員與外界
溝通以及建立特有的小組特色與價值觀。Gioia (1996),Wenger (1998)，Spears (1992)等多位
研究者則認為，認同感的形成是一個動態的過程。根據社會認同與去個人化理論 SIDE 




有相似標籤的人是我的同伴”或者 “這些貼有不同標籤的人不是我的同伴” (Tajfel, 1972)。
對於虛擬群組而言，成員互動與對話的時間有限，在時間的壓力下，成員選擇社會組










3本研究樣本採網路大學課程學生，共計 158 名學生，分成 25 組，4 組來自台灣北部，
2 組來自台灣中部，3 組來自台灣南部，其他組的組員散佈各處沒有固定的區域性。新舊生



























本研究收集了 20 週的學生對話進行分析，共計分析的句子有 2629 句。以下資料的分
析將將以二維曲線圖來說明，網大學生在 20 週互動中，各種認同感的成長與變化。X 軸標
註 S1, S2, S3, S4, S5 是依據本學期的四項小組作業繳交的期限做劃分，將 20 週的對話情況























































根據 Spears 和 DeSanctis 等多位學者(Spears & Lea, 1992; DeSanctis & Gallupe, 1987; 
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已將完整的研究報告投稿於 EC2004 研討會(http://www.atec.org.tw。9 月 30
日截稿)預計參加會議後可以收集到許多意見，並且根據多方的建議做適度
的修正與討論。適合這一類型議題的期刊有 IJIM(International Journal of 
Information Management) 、 Communication Education 、 Computers & 
Education、Journal of Computer Assisted Learning、資管學報、中山管理評論。
